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Banks and non-bank PSPs are active in Lithuanian payments market

Banking sector

Market participants
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* Half of them are active in payment services.

60 credit unions

e Services to their members

* More active in regions

*2024 data

E-money and payment institutions

institutions providing payment initiation services (PIS)
and account information services (AIS)

7 institutions that do not operate
2] collectors of utility and other fees

19

institutions
in total

30 large institutions by turnover, holding 92% of
the market

54 54 small and medium-sized institutions by
turnover, holding 8% of the market
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Non-cash payments are growing constantly
Card payments and credit transfers prevail

Number of domestic non-cash payments, per Usage of different payment services (domestic
capita non-cash payment transactions)
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B E-money payments m Card payments

Source: Lietuvos bankas. m Credit transfers Other non-cash payment services*

Source: Lietuvos bankas.



Lithuanian PSPs are among leaders in providing instant payments

Domestic interbank credit transfers: regular credit
transfers and instant payments

Percentages * Instant payments dominate and its share still
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* All banks and many non-banks offer instant
payments service

« Usually, itis offered as a default option

2022 2023 2024

W SEPA credit transfers B SEPA instant payments

Source: Lietuvos bankas.



Payments in physical locations




People prefer more non-cash payment methods

Payingincash almostalways

Paying indifferent ways, but mostly
in cash

Paying indifferent ways, but mostly
using cards, smartdevices or
transfers

Paying using cards, smartdevices or
transfers. Cash is used only ifis the
only option

Source: Survey of payment habits (2024).

Part of people are still exclusively cash-oriented

More and more people are saying they usually pay
with cards or smart devices, make credit
transfers



How do people pay at points of sale?

0 ¢ Cash stilldominates
b 0 b * Share of card payments is growing
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Source: ECB SPACE survey (2024)



60% of small businesses and 26% of self-employed accept card payments
Transfers at POS are also embraced

Accepted payment methods

90%

80%

Cash Payment Immediate

card

transfer at

m Companies HSelf-employed

Source: Survey of small businesses (2024).

credit

POS
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Advance Other
payment

Share of income received with non-cash
payment methods

Only cash

Some (1-25%) non-cash

Less than half (26-50%)

non-cash

More than half (5
non-cash

Mainly (76-100%) non-

cash

m Companies
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Card payments are still not widely accepted in “services” sectors

100% 94% . . .
500, People miss ability to pay with cards:
80% 78% - In fairs, bazaars (51%)

70% . .
* Hairdressing and beauty care places
60% 54%
50 % >0 (42%)
’ 41%
40% 3% * Public transport (24%)

15%

0,
330 37%
I27%

m Companies HSelf employed

30% 29%
20%
10%

0%

Medical services

repair of vehicles
Food and beverage supply

Wholesale and retail trade and
Retailtrade, excluding transport
Profesional activities, education

Customer services, rental,
accommodation

Source: Survey of small businesses (2024). Source: Survey of payment habits (2024). 10



Why do some merchants not accept card payments?

60%
50% Factors, encouraging to accept card payments
40% . . .

* More clients requesting to pay with cards
30% . -

* Attractive pricing
20%

* Possibility to accept payments with smart phone
10% I without buying/renting POS terminal

. OE - OB SN AN __ Om

Other

used

bad)

accepted
The price is not suitable

Clients do not ask for the
possibility to pay with cards
Card payment takes long I
Difficult accounting when
several payment methods are
No Internet (or the connectionis -
Insufficient information
regarding available services |

Not relevant - credit transfers are

m Companies H Self-employed

Source: Survey of small businesses (2024). 11



New payment possibilities

E-comm like payments at

Money requests
restaurants yreq

Tips payments at restaurants Soft POS terminals




Online payments




People mostly prefer PIS for online payments

Preferences when paying online

Online tranfers when redirected
to the payment webpage (PIS)

Transfer in online banking when
the merchant provides it's IBAN

Card paymentondelivery
Cashon delivery

Online card payment

Paymentwith mobile phone using
Apple Pay, Google Pay

PayPal

Don'tbuy online 25%

Source: Survey of payment habits (2024).

Internet banking, mobile apps are preferred in online
shopping

Card payments are not top choice

14



PIS payments prevail over online card payments

Domestic PIS and online card payments Why PIS?

* Predecessor - BankLink, solution within one
bank, evolved together with e-commerce

* Cards for online payments were not used
Million units
70 * Non-banks stepped in as aggregators
60 * BankLink replaced with PIS after PSD2
50
Usedin

* E-commerce

40

30
* Payments for utility services

20

) . . .
0

2022 2023 2024
W PIS ®Online card payments * Non-banks

* P2G payments

Service offered by

* Banks
15



Lithuanian payments strategy




Directions and objectives of the Lithuanian payments market
strategy up to 2030 proposed by Lietuvos bankas

Directions Objectives
EnhanCing E ing th ibility of t
. » Ensuring the possibility of payments
the security in emergency situations.

and re§|“ence » Enhanced payment fraud prevention.
of services

» Ensuring the accessibility of payment

Increasing services for socially vulnerable groups.
the accessibility » Ensuring accessibility of cash.
y € i of services » Increasing the possibility of cashless

payments at points of sale.

Increasing customer » Increasing customer mobility
(switching the main payment service provider).

mobility and :
< 2 : ; » Development of European payment solutions
driving innovation and infrastructure as a basis for innovation.




New products expected
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* SEPA Request to Pay
(SEPARTP)

~

* usage for paying to state
institutions

« gradual adaptation for utility
payments

Proxy

prevalent in P2P and P2Pro
payments

wider options for identifiers
used
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New POI payment solution

creation of a new POI
payment solution, or

introduction of an existing
European solution, and/or

digital euro
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Thank you!




